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In his essay How to Talk About Books You Haven't Read, French literary critic Pierre Bayard insists that the act of reading is not essential to the appreciation of the essence of a book-as long as we know how to position it in the broader ecosystem of a literary genre or of a field of knowledge. Following Oscar Wilde's tongue-in-cheek advice never to read a text one must review ('it prejudices you so…'), Bayard advocates the right to non-reading, in order to stimulate our creative imagination. I, for one, have been sticking to this principle for most of my adult life. I've put off reading certain books as much as possible, while in the meantime avidly studying germane texts, secondary sources, and critical appraisals, so to have a comprehensive thought. Yet, this realization coincided with the moment when my initial disappointment turned into genuine interest. I was intrigued by the fact this work exposed a schism between a holistic stance, descriptive and focusing on the content of mediatic communication, and a more empirically-driven one, micro-and mesosociologically-oriented, sensitive to the context of the mediated communication. For the former, McLuhan's catchphrase 'The medium is the message' was valid. For the latter, it was also valid but -in an admittedly less incisive phrasing -it read: 'The medium is the structure of the social network describing the ties between the social agents uttering the message.'
No incident summarizes the tension between these two approaches better than the budding Canadian information theorist and the dean of US sociology, Robert K. 'friendships', seem to respond to the theoretical framework established by the context-aware stance embodied by the two sociologists. Homophily in Internet social networks stands as a prominent theoretical concern for scholars researching webbased political phenomena, cultural consumption, or relationship building.
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Yet this relative cyclicality betrays the fact that the two approaches are complementary, rather than opposed. The focus on content and the one on context go together-they alternate, interchange, the one lives in the negative space left by the decline of the other. Which is why today's McLuhan's voice still has something to say to our understanding of contemporary media. Even if, in fact, he did not understand them.
